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MADE-TO-ORDER MADE EASY
Quenching consumers’ thirst for customized furnishings doesn’t have to mean sacrificing production efficiency, speed and profitability. 

Lectra’s new Cutting Room 4.0 for Made-to-Order Production overcomes the limitations of current manufacturing processes  
for customized furniture. With the Cutting Room 4.0 for Made-to-Order Production, you can manage the  
manufacturing of multiple variants, modules, materials, and models with ease.

CUSTOMIZATION CHALLENGES CUTTING ROOM 4.0 RESPONSES
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