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2015: Tougher than Expected Macroeconomic Conditions  
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The company’s objective, communicated on February 11, 2015, was to generate total revenues of 

approximately €240 
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In this context, the company’s objectives are a growth in revenues of 6% to 12% and a growth of income 

from operations of 8% to 25%.  

These like-for-like variations are on the basis of 2015 


